Simple steps you can
take to rank your website
high on search results
Congrats! You’ve taken the first step towards giving your website
some much needed care, aka TLC.

Prepared by: Blueprint Sites
Adapted From: MyWebAudit

Your website maybe
broken. Let's fix it!
Much like your car needs to be maintained and serviced periodically, the
health of your website can deteriorate too.
And I’m glad you’ve recognized that before it’s too late! It’s important
that you identify and rectify problems with your website early - so that
way you can save yourself from expensive fixes down the line and also
ensure optimal performance.
Website audits in general follow a structured guideline that we hope to
share in this document. We have also included additional resources for
you to read up on, should you find any of these steps unclear.
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Checklist Content
Broadly, we’ll be looking at the following areas:
1. User Experience
2. Conversion Optimization
3. SEO / Online Visibility
4. Content Format & Copy
5. Performance & Security
6. Accessibility
7. Legal
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How to use this checklist
Work your way through the document to identify the challenges and areas of
improvement. You will quickly realize that there are certain actions you need to
prioritize based on the impact it has on your website. Keep adding these actions to the
list (on page XX) as you go through each item across various areas of your website.

Alright, time to get started with the website audit! Let’s look at each in turn.
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01

User
Experience

User experience and design is a strategic process of enhancing a website by
improving the visual elements, usability, accessibility, and interactions to
ensure the site is user friendly and intuitive to use.
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Professional Website Design

HIGH IMPACT

Your website is often your customer’s first impression of your business. Your site should look
professional, be simple and intuitive to use, and clearly explain what you do.
Learn More: Today’s online visitor is savvy and will judge your whole business by what he or she sees in the first 3
seconds. Make your first impression count!

Professional Digital Branding

MEDIUM IMPACT

Your website’s brand comprises your logo, color scheme, images, fonts, and other visual elements on
your website. The site’s branding should complement your offline branding.
Learn More: Creating a brand identity allows prospects and customers to associate themselves with your company both
online and offline. By creating a well-designed identity you can create customer loyalty and a trusted association for a
specific product or service.
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Relevant Headlines & Page Copy

HIGH IMPACT

Your headline should be attention-getting, and your page copy should be clear and concise. It should
effectively explain what you do, who you do it for, and why they should buy.
Learn More: Most buyers are nearly done with their decision before they ever contact you. By making sure you have
excellent page copy and headlines, you can help bias that decision in your favor.

Mobile Friendly

HIGH IMPACT

On average, visitors now spend more than half of their time online on a mobile device. That means a
mobile-friendly website is now a critical part of your online presence.
Learn More: You can have Google test your website by using their Mobile-Friendly Test Tool
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User Friendly Navigation

MEDIUM IMPACT

A simplified navigation system will intuitively help your website visitors know where they are on their
site, where they can go, and how to get back again.
Learn More: We recommend implementing a mobile friendly menu and arranging both your main and mobile menu so
that there are no more two sub-levels beneath the main level.

Relevant use of Images & Video

HIGH IMPACT

High-quality, relevant images and video can increase user engagement on your website, improve
your position in search engines like Google, and help build your brand.
Learn More: Images and video have another advantage—they’re easier to consume than text. This is one of the reasons
why a majority of users prefer them.
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Custom 404 Page

MEDIUM IMPACT

When your visitors encounter a generic 404 Page Not Found error, they're likely to get frustrated and
click away from your site. Installing a custom 404 page creates a better user experience, keeps
visitors on your site, and helps them find what they're looking for.
Learn More: If you're using WordPress, check if your theme includes a custom 404 page template. You can also use a
plugin such as https://wordpress.org/plugins/404page.
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02

Conversion
Optimization

Conversion rate optimization (CRO) is the systematic process of increasing
the percentage of website visitors who take a desired action — be that
filling out a form, becoming customers, or otherwise.
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Unique Selling Proposition (USP)

MEDIUM IMPACT

Your USP clearly describes how your product or service solves your customer's needs or desires
better than the competition
Learn More: Here’s an example USP formula to get you started: We are a _______ who help _______ with _______.
Unlike our competitors, _______.

Relevant Trust Factors

HIGH IMPACT

Trust factors—such as awards, affiliations, certifications, case studies, and guarantees—
help position your business as knowledgeable experts who can be relied on.
Learn More: Trust factors are sometimes called “proof points” because they prove to your visitor that you know what
you’re talking about and can be trusted with their money.
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Testimonials / Reviews

MEDIUM IMPACT

Reviews and testimonials help convince people to buy, because they are honest recommendations
from people your visitors trust the most—other customers.
Learn More: According to a Bright Local study, 84% of people trust online reviews as much as a personal
recommendations. 74% of consumers surveyed also said that positive reviews make them trust a local business more.

Primary Call To Action (CTA)

HIGH IMPACT

A call-to-action asks visitors to take a specific action on your site—buy, contact you, learn more, and
so on. Every site needs at least one effective CTA in a noticeable place.
Learn More: Common calls to action include: "Buy"; "Add to Cart"; "Subscribe"; "Sign Up"; "Start Chat"; "Click to Call";
“Read / Learn More”
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Secondary Call To Actions

MEDIUM IMPACT

Secondary CTAs help you engage visitors who are not interested in your primary CTA, or who may
need additional information before taking the desired action.

Noticeable Phone No.

HIGH IMPACT

Your website should display your phone number in a prominent place—for example, in the top right
corner or in the mobile header—to make it easy for web visitors to contact you.
Learn More: Many people don’t have the patience to click through to a contact us page anymore (especially if they’re on
a mobile device and your menu links are too small to click). You could be losing a lot of potential customers right now by
making it hard to contact you.
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Lead Capture Forms

HIGH IMPACT

An intuitive form will help you capture high-quality lead information or, at the very least, an email
address from visitors who aren’t interested in calling you.
Learn More: It's important to have your forms in an easy to find place—usually before a visitor has to scroll. Keep the
number of fields to a minimum, and use field validations to make sure your visitors’ information is submitted properly.

Online Chat Functionality

MEDIUM IMPACT

A chat script can help to capture customers by answering their questions quickly; it can also drive
more leads by reaching out to prospective customers before they leave.
Learn More: Live chat is cost effective and can be set up in under an hour or two. The availability of live chat assistance
has been found to decrease sales cart abandonment by up to 30%. 79% of respondents in one survey said they
preferred live chat because they received quick answers.
14

Social Media Share Buttons

LOW IMPACT

Make your content easily shareable across different social media platforms with just one click. You’ll
improve your branding and increase your traffic and exposure.
Learn More: Two common services to use for social sharing are https://www.addthis.com/ and
https://www.sharethis.com/. Several plugins and code snippets are also available.

Newsletter Signup

MEDIUM IMPACT

The majority of your visitors will leave your site without taking any action (requesting a quote, calling
or purchasing). Once they leave, they may not return. You'll want to install an opt-in form which
encourage visitors to join your email list. This gives you the opportunity to follow-up, build
relationships, and convert them into a customer over time.
Learn More: Choose a reputable email service provide such as Mailchimp, Active Campaign or other
similar services.
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Thank You Page

HIGH IMPACT

The thank you page is where a visitor is redirected to once they’ve submitted a form on your site
(contact form, free quote, email signup etc) If you don't have a thank-you page, then you're missing
out on an additional opportunity to engage your visitors and to prompt them to take action.
Learn More: To learn more about the ways you can use a thank-you page, see https://blog.hubspot.com/customers/thetop-5-reasons-why-a-thank-you-page-is-crucial-to-your-marketing-strategy
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03

SEO Online &
Visibility

SEO gives you an edge over your competition by bringing more prospects
and customers straight to your website from searches they make on search
engines like Google.
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FB Pixel

LOW IMPACT

It’s code FB provides that goes on your site so you can show ads on FB to people who have visited
your site. It also tracks actions that can be used for optimizing your FB ads.
Learn More: The FaceBook pixel is critical for any company using or planning to use Facebook for Advertising. You can
learn more by visiting the Facebook Business resource page.

Local Map Pack Listing

MEDIUM IMPACT

If you are a local business, you want your businesses to show in the Local 3-Pack at the top of the
results page above the organic listings. This leads to increased visibility, traffic and revenue.
Learn More: The Local 3-Pack appears in the #1 spot 93% of the time when a local search is performed – and 46% of
all searches on Google are of this nature. Learn more >>
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AMP Enabled

MEDIUM IMPACT

Accelerated Mobile Pages (AMP) is a initiative created to help increase usability and engagement by
delivering fast, high performing content from the web onto mobile devices.
Learn More: This can be easily done by amending the .htaccess file of your website. Note: If not done correctly, it can
break your site and should therefore be done with extra care. If you're not sure, hire a web professional to do it for you.

WWW Resolve

HIGH IMPACT

Search engines consider example.com and www.example.com to be different. Unless you use a
WWW Resolve, you could be penalized for duplicate content.
Learn More: This can be easily done by amending the .htaccess file of your website. Note: If not done correctly, it can
break your site and should therefore be done with extra care. If you're not sure, hire a web professional to do it for you.
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Sitemap.xml File

MEDIUM IMPACT

A sitemap is a file that lists the pages in your site to help search engines find them easily. The sitemap
is generated automatically so you don’t have to manually update it.
Learn More: Most content management systems like WordPress, Joomla and Drupal have plugins or addons to
dynamically create sitemaps. You can also use a free service like XML- Sitemaps to create a sitemap.xml file and submit
it to search engines.

Google Analytics / Tag Manager

HIGH IMPACT

Analytics help you better understand your visitors and customers to improve engagement, usability
and drive sales. Google Analytics & Tag Manager are popular free service.
Learn More: Visit the Google Analytics site or Google Tag Manager page to learn more about how it can help your
business.
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Google My Business (GMB)

HIGH IMPACT

Google My Business gets you in front of customers who are looking to buy. You’ll stand out, whether
people are looking for you on Google Search or Maps.
Learn More: When people search for you, does your phone number show up? Is the right address and website listed?
Make sure your Name, Address and Phone (NAP) are consistent across the web.

Blog / Resource Center

MEDIUM IMPACT

An effective blog can improve your search engine position, drive more traffic to your
website, position you as an industry leader and help generate more leads and customers.
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Schema Markup

MEDIUM IMPACT

Schema markup code helps search engines return more informative results about your business to
users. Used effectively, it can boost your website rankings.
Learn More: You can learn how to get started with used schema by visiting Schema.org. You can also test your website
schema using Google's Structured Data Testing Tool.

Sufficient Page Content

LOW IMPACT

Search engines seek pages that contain relevant and unique content that best serves a searcher’s
intent. Longer content has been shown to rank higher in Google's search results.
Learn More: Based on SERP data from SEMRush, according to a case study of 1 million search results Backlinko found
that longer content tends to rank higher in Google's search results. The average Google first page result contains 1,890
words.
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Keyword Ranking on Page #1

HIGH IMPACT

When your site shows on the first page of the search engines, it puts your business in front of
prospective customers. This leads to increased visibility, traffic and revenue.
Learn More: Google, for example, is the #1 search engine and it processes nearly 3.5 billion searches per day! Improve
your rankings by hiring a Digital Marketing company that specializes in Search Engine Optimization.

Accessible to Search Engines

HIGH IMPACT

To rank in search results, search engines have to be able to access your site—or “crawl” it— to find out
what information is on it. Describing that information is called “indexing.”
Learn More: You can test your robots.txt file to see if it’s blocking your site from being crawled using Google's Robot.txt
Tester. You can also see what Google sees when it tries to access your website by using the Fetch As Google Tool. When
ready you can follow these directions to have Google crawl your site.
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Keyword Used in Page Title

HIGH IMPACT

Using a keyword in your title helps search engines associate your page with a topic. Higher search
engine positions are strongly correlated to keyword use here.

Use of Keywords in H1 Tags

HIGH IMPACT

H1 tags can help improve your site’s search engine ranking. They are also a best practice for
accessibility, and help potential visitors determine your page's content.
Learn More: The H1 tag helps not only with your onsite SEO but it also effectively engage users and captures their
attention since it is larger and most often bolder. To adhere to search engine best practices headlines should contain the
relevant keyword target and be treated with the same importance as title tags.

Map & Address

MEDIUM IMPACT

Listing your address on all your pages and having a Google location map on your contact us page is
critical to showing up in local search engine results.
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Brand in Page Title

MEDIUM IMPACT

Having your brand or company name in your title tag is an easy way to build brand awareness and
help searchers find your business by name.
Learn More: If a person is searching for your brand or company, you should have more than a few places where that
name or brand is mentioned. That is why we highly recommend adding the company name at the end of the title tag on
your home, about and contact us pages.

Optimal Page Title Length

MEDIUM IMPACT

Page titles are an important factor in your search engine position. Note that search engines often only
show about the first 60 characters of your title in their search results.
Learn More: Optimizing it can help boost your search engine rankings.
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Meta Title & Descriptions

MEDIUM IMPACT

This search-engine facing text can influence a page’s position in search results. On the results page, it
also provides context to searchers about your page’s topic and focus.
Learn More: When users share your page on social media sharing sites like Facebook and Google+ the site will show your
meta titles & descriptions tags.

Meta Description Length

MEDIUM IMPACT

Search engines use this description to describe your page. Its maximum length is usually 160
characters. A good description can convince more searchers to click on your link.
Learn More: Learn more here.

Open Graph

MEDIUM IMPACT

Open graph tags when used on your website allow you to control how and what content shows up
when a link from your site is shared on Social Media sites like Facebook or Twitter.
Learn More: You can learn more about the Open Graph tags and protocol by visiting here.
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Keywords in the Meta Description

MEDIUM IMPACT

Make sure to use relevant keywords in your meta description for your website pages. This can help
increase your page's prominence and visibility when users search for the specific keyword and will
likely lead to more website clicks.
Learn More: Learn more here.

Alt Attribute

MEDIUM IMPACT

This piece of website code is used to tell visually impaired people what an image is about. It can also
help search engines understand why you’re using an image.
Learn More: You can learn more about what alt tags are, why they are important and how to add them on your site here.
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Keywords in Image Alt Attribute

LOW IMPACT

Using keywords in the alt attribute of an image can boost search rankings slightly—but it can also add
value for sight-impaired users.
Learn More: You can learn more about what alt tags are, why they are important and how to add them on your site here.

Broken Links

HIGH IMPACT

Having broken links on your website can seriously impact your rankings on search results. Fixing them
is important if you want to improve your online visibility as contributes positively towards Google
algorithms.
Learn More: Ahrefs has a free tool which you could use to simply check which pages in your website has broken links.
Enter your website URL and you will receive the results almost immediately.
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04

Content Format
& Copy

To dominate a crowded market your website content & copy needs to be
well written, formatted so that it is easy to read, SEO friendly and focused
on your ideal target audience.
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Captivating Headlines

HIGH IMPACT

The job of any headline is to captivate your reader and get their attention. If your headline fails to do
this, your reader will simply click away. And you'll lose an opportunity to generate a lead or even a
sale.
Learn More: To learn more about writing better headlines, visit Copyblogger. Ask your current web agency if they offer
this service or can refer someone to you.

Relevant Headlines

HIGH IMPACT

Often, one of the first things a new visitor sees on your website is a headline. If the headline isn't
relevant to them, they're going to click away without reading anything else. That's why you'll want to
make sure your headlines are relevant and speak directly to your ideal customer.
Learn More: You may decide to hire a professional ghostwriter or copywriter to help you create content that's easy to
scan. Ask your current web agency if they offer this service or can refer someone to you.
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Compelling Messaging / Calls to Action

HIGH IMPACT

If you fail to provide a strong call to action, your prospects are simply going to click away without
taking action. A good call to action tells your readers exactly what you want them to do next. This
boosts your opt-ins, generates more sales, and increases your conversions.
Learn More: Learn more about how to create a compelling, powerful call to action at Copyblogger.

Easily Readable

HIGH IMPACT

If your content is difficult to read, you can guess what happens: your visitors aren't going to read it. In
most cases, they'll just click away to your competitor's site instead. That's why you'll want to make
sure your web pages are easy to read.
Learn More: Learn more about how to choose the right font plus other tips here.
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Consistent Formatting

MEDIUM IMPACT

Consistent formatting is important because it makes your content more readable and easier-tounderstand. Inconsistent formatting looks sloppy and may even have some readers clicking away
before they finish reading your webpage.
Learn More: You can find more information here on making your content consistent.

Spelling

MEDIUM IMPACT

Spelling errors on your website create a poor impression, damage your credibility, and may even get
people clicking away from your site. Many people judge the quality of your business by the quality of
your content. If your site has misspellings, people are going to view your business as sloppy and
amateurish.
Learn More: A proofreader will catch simple spelling and grammatical errors, while an editor will delve into deeper
problems with content structure. Connect with your web agency or check out a service like Editorr
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Easy to Scan

HIGH IMPACT

While we'd love for every visitor to read every word on our webpages, the truth is most won't. Make
sure visitors can extract the highlights of your content just by scanning. This helps engage visitors,
keeps them on your site longer, and read it more of it.
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05

Performance &
Security

Securing your website builds trust. Slow loading pages are a killer! Make
your pages faster. Increasing your page time can improve your visitor
experience and increase your conversion rates.
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HTTPS

HIGH IMPACT

Security technology called an SSL certificate protects websites from attacks—and gives visitors
confidence that your site is authentic and trustworthy.
Learn More: SSL is important because the info you send on a web page is passed across multiple devices on different
networks before it gets to the destination server. If things like credit card numbers, usernames and passwords, and other
sensitive information aren't encrypted with SSL, hackers and malicious scripts can steal that data.

Google Page Speed

HIGH IMPACT

Every second counts when a visitor is waiting for your landing page to load. Slow page speeds lead to
poor user experience. Stats show that your conversions drop for every second longer your visitor has
to wait.
Learn More: Check out Google's PageSpeed Insights Tool for more info. Other popular page performance testing tools
you can use are GTmetrix and Pingdom.
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CAPTCHA

HIGH IMPACT

A system for identifying if humans or bots are inputting info on your website forms. The benefit of
installing CAPTCHA is that you'll reduce unwanted actions by bots from spam emails to injection
attacks on your forms.
Learn More: You can learn more about Google reCAPTCHA here

Utilizes Content Delivery Network

MEDIUM IMPACT

CDN refers to "content delivery network," and it's designed to make your webpage load faster. It does
this by caching information from your website. The network then serves the cached information from
a server that's in close physical proximity to your visitor, which speeds up load times. Faster load
times result in an improved user experience and better SEO.
Learn More: To learn more about CDN, or to start utilizing it to speed up your webpage load times,
visit https://cloud.google.com/cdn or https://aws.amazon.com/cloudfront.
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06

Accessibility

Web accessibility refers to the practice of ensuring websites are designed
and developed so that people with disabilities can perceive, understand,
navigate, and interact with them.
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Alternative (ALT) Text for Images

MEDIUM IMPACT

Alternative text should be added to all relevant images on a site to describe the images. Both search
engines and screen readers used by people with visual impairments process the alternative text to
better understand how images are used on the site.
Learn More: To learn more about how to use the "alt" tag, visit here

Captions / Transcripts for Audio & Video

HIGH IMPACT

Multimedia such as audio and video can boost conversions and engage your audience. However, if
they aren't accessible, then your visitors who are hearing-impaired are going to miss out on important
info. What's more, some people simply prefer to read rather than listen, which is another good reason
to include captions or transcripts.
Learn More: You can learn more about web accessibility, plus see examples of how to make your multimedia accessible,
by visiting here.
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Text Size & Readability

MEDIUM IMPACT

People with visual impairments often increase text size using ctrl + or sizers built into their browser.
You'll want to be sure your website's text is still readable and accessible even if it's enlarged to
multiple times its default size. It's also important to use readable fonts.
Learn More: Learn more at https://www.w3.org/QA/Tips/font-size and https://usability.yale.edu/
web-accessibility/articles/zoom-resizing-text

Color Contrast

MEDIUM IMPACT

Low-contrast websites are difficult for many people to read, but those who have visual impairments
may find the task impossible. Using colors and contrasts can help make your website as accessible
and easy-to-read as possible.
Learn More: To learn more, and to get a list of contrast-analyzer tools, see here.
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Descriptive Link Text

LOW IMPACT

Use descriptive text so it is clear where links are going to and/or what the purpose of the link is. This
improves both the usability and accessibility for people using screen readers.
Learn More: Learn more about creating accessible and useful links here.

Navigation & Site Structure

MEDIUM IMPACT

Not everyone navigates your website using a mouse or by touching their screen. Some people will
navigate using only their keyboard. If your site isn't accessible to those who do this, then you're going
to needlessly block a segment of your population from fully accessing your site.
Learn More: Learn more here.
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Fields & Forms

MEDIUM IMPACT

Your forms should be set up so that those who're using assistive technologies (such as screen readers)
are able to easily understand the forms and use them. Creating accessible forms also makes it easier
for those who have cognitive disabilities, problems with dexterity, or those who’re using speech-totext technology to fill in your form.
Learn More: To learn more about making your forms accessible to those with disabilities, visit here
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07

Legal

Protect your business by making sure your website is compliant with the
national and international laws, rules and regulations.
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GDPR

HIGH IMPACT

GDPR stands for General Data Protection Regulation, and it's designed to give residents of the
European Union more control over their personal data. These regulations apply to those who operate
within the EU, as well as to those who offer products or services to EU residents. If you're not in
compliance with these regulations, you could incur heavy fines.
Learn More: Learn more about the EU's data protection guidelines here.

Privacy Policy

MEDIUM IMPACT

Your privacy policy informs your visitors of what sort of information your website collects and how
this information will be used. You need a privacy policy because in most cases it's legally required.
Aside from that, a privacy policy builds trust with your visitors.
Learn More: To learn more about what all is included in a typical privacy policy, check out Nolo.com.
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Terms & Conditions

MEDIUM IMPACT

A terms and conditions agreement is a legal document that outlines how visitors may use your site,
and what happens if they abuse your site. For example, you can detail what happens to users who
spam your blog (e.g., they may be permanently banned). This protects you legally in the event you
need to take action against an abusive visitor.
Learn More: To learn more about what all is included in a typical privacy policy, check out Nolo.com.

Cookie Policy

MEDIUM IMPACT

A cookie policy tells your visitors how cookies are used on your site. If your business operates in the
EU or EU citizens use your website, then a cookie policy is a legal requirement. For all others, it's a
good idea to have this policy as it instills trust.
Learn More: Learn more about what cookies are and how they're typically used here. You can also leverage done for you
resources at Termsfeed and Iubenda.
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Website Copyright in Footer

MEDIUM IMPACT

Generally, you retain a copyright over your graphics and content at the moment you create them.
This means that a copyright notice isn't absolutely mandatory. However, a notice makes it clear who
owns the copyright, and it may potentially help you win damages if there is ever a lawsuit related to
your copyrighted material.
Learn More: Check out this resource to learn more about how to create a proper copyright notice.

WHOIS

MEDIUM IMPACT

Whois is an Internet record listing that identifies who owns a domain and how to get in contact with
them. If you don't make your whois info private, then anyone can look it up and obtain your name
and contact info. This opens you up to receiving unsolicited calls and emails.
Learn More: Check with your domain registrar to learn more about private domain registration. Most popular ones like
GoDaddy, Name.com and Network Solutions offer this as a standard service.
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What's next?
Now that you've scanned through what's
need to be done to improve your
website's performance, it's now time to
take action.
The actionable information in this audit
when followed can help you rank better
than the competition, get more traffic and
generate more business.
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Is this all overwhelming to you?
We're here to help
We understand that all of these may seem to daunting to you! Afterall, you have a business to run.
If you do not have the time to carry out the audit yourself, we can do it for you! We will provide you with
recommendations and also offer you a chance to get on a call with us to fix the issues on your website.
We’ll share with you the exact system, philosophy and formula we’ve used to transform hundreds of sites
into lead-generating, money-making marketing machines in just a matter of weeks — AND for a fraction of
the cost you’d normally pay.

Get your website audited!

Schedule a call with us!
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Get in touch with us
We'd love to work with you.
PHONE NUMBER
(810) 215-0487
EMAIL ADDRESS
hello@blueprintsites.com
WEBSITE
www.blueprintsites.com
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